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ASSESSMENT FOR SISXIND001

	Student name
	Eva Geraghty

	Date of assessment submission
	Click here to enter a date.


	Trainer/Assessor’s name
	Mr Kranen

	Date of assessment marking
	Click here to enter a date.
	Outcome for units
	☐ Competent
☐ Not Yet Competent




TASK INSTRUCTIONS

· The assessment for these units of competency consists of the following:
· Short answer activities: You are required to provide short written responses to a series of activities to demonstrate your knowledge and skills.
· Case studies: You are required to provide written responses to a series of case study scenarios to demonstrate your knowledge and skills.
· Practical task: You will be required to put your knowledge and skills into practice, through observed tasks and work experience.
· At times, you will be provided with a specific context to which you must respond, otherwise it is anticipated that you will use a scenario of your choosing to provide context to the task.


SHORT ANSWER ACTIVITIES

	ACTIVITY 1 

	Identify three (3) websites that the general public can access for information on the sport and recreation industry. Give a brief description of the types of information provided by each website, indicating its usefulness in day-to-day work activities.




	Website 1

	Website address (URL)
	https://fitnessfirst.com.au

	Brief description
	Fitness First is an global fitness place that specializes in wellness services for example Group fitness Classes, team workouts, bodyfirst, personal training and health. Fitness First site supplies information of safety classes, clubs, measures and membership information for humans to progress a much more healthier style of life.  

	Website 2

	Website address (URL)
	https://www.anytimefitness.com.au

	Brief description
	Anytime fitness is a twenty-four hour fitness and health clout that supply live training sessions, health advice, meal plans and daily workouts. Anytime fitness tells and firmly follow guidelines from the government to keep all humans heathy, safe and happy. The industry Anytime fitness provides suitable fitness and health support and arrangement always safety in the gym, 

	Website 3

	Website address (URL)
	https://fitness.org.au

	Brief description
	Fitness Australia  is a non-profit  construction industry, this exists to professionals in the industry of fitness through partnership, delivering education, quality, accreditation and  advocacy. Fitness AUS supports the association to bring a environment for lots of Australians to embrace a active and healthy style of life 




	Outcome for Activity 1
	☐ Satisfactory 	
☐ Not satisfactory

	Trainer/Assessor comments
	




	ACTIVITY 2 

	Identify three (3) areas of education that allow a health and fitness professional to upgrade their skill-set. For each area:
· Describe the opportunities each area provides 
· Explain how you would pass on this acquired knowledge to your clients




	Education area 1

	Brief description
	Diet and Nutrition 
The price: $269, time: beginners have about 6 months to finish the course, CECs:16

	Opportunities 
	This course supply’s a larger look into nutrition and supply’s safe, professional and scientifically-validated support for fitness customers. This course is very flexible, online delivery and can be finished as fast or as slow as wanted

	Passing on to clients
	In discussions with the customers by supplying direct information about this session or course, through examples of the services suggests for the customer. 

	Education area 2

	Brief description
	YogaFit – Boomers,
The course price: $370-430,Time:: 436 minutes, test: 46 minutes, PT, CECs: 5.

	Opportunities 
	The course is great for any trainer who wants to enlarge her or his session into the yoga world. This course provides you with skills to positively service your customers as expanding muscular strength, flexibility, endurance and general wellness of boomers who engage. 

	Passing on to clients
	In discussions with the customers by supplying clear information about this session or course, through examples of what service suggests for the customers   

	Education area 3

	Brief description
	HIT Boxing and Kickboxing Fitness – With Conditioning 
Session price: $299, time: 7 hours CECs: 12. PTs and Group exercise trainer and Gym trainers.

	Opportunities 
	This course educates instructors and trainers the ability to apply metabolic conditioning in kickboxing, boxing and different exercises to safely train customers while suppling huge-performance assistance.  

	Passing on to clients
	In discussions with the customers by supplying direct information about this session or course, through examples of what service suggests for the customers 




	Outcome for Activity 2
	☐ Satisfactory 	
☐ Not satisfactory

	Trainer/Assessor comments
	




	ACTIVITY 3 

	Explain the importance of maintaining the following when operating as a fitness professional:
3. Hygiene and health
3. Safety and security




	Hygiene and health

	Being a fitness professional it’s important to control a great hygiene and health because we have rules and instructions to chase so customers know that you’re ready and they can trust you. With lack of hygiene and health, customers lack their trust and faith in you as fitness professional they feel you’re not ready or qualified as a pro. Furthermore, if you don’t smell great after a session with another customer, the other customer drops their enjoyment to have a session with yourself.

	Safety and security

	Being a fitness professional it is important to make sure both yourself and yourself feel safe and steady in this fitness environment to avoid any problems or injures. To make this be done through knowing the level of fitness of your customers to assure a safe session. Furthermore, if it’s at midnight, you maybe walk your customer to their car be sure you have your phone with you in case of a emergency.




	Outcome for Activity 3
	☐ Satisfactory 	
☐ Not satisfactory

	Trainer/Assessor comments
	




	ACTIVITY 4 

	Consider the role of administration in sport, fitness and recreation environments.
a) Give an example of a financial transaction that may be processed in your sector
b) Explain the importance of maintaining accurate/current work plans and schedules (in particular, when contracting a handover with another staff member).




	Financial transaction

	Membership payment to a gym could be payed with lots of methods such as card, cash or After-pay. When using after-pay, be sure your customers pays. When using card, be sure to keep receipts in a shoe box and record the date of payment towards the gym. When using cash make sure to record the date of paying so the customer is not charged twice.

	Maintaining work plans/schedules

	It’s extremely important to maintain current/accurate schedules and plans to be sure you’re not overbooked with 2 part family plans or instructor sessions. When there has been an emergency where you really need to give your job or session with a different staff member, be sure to communicate professionally so staff members know what’s happening and to make sure they are free too.                  




	Outcome for Activity 4
	☐ Satisfactory 	
☐ Not satisfactory

	Trainer/Assessor comments
	




	ACTIVITY 5 

	Consider the ways you communicate with your client.
a) Identify ways you would demonstrate positive verbal communication with your clients
b) Identify ways you would demonstrate positive non-verbal communication with your clients
c) Explain how your communications help contribute to the motivation of your clients




	Verbal communication

	Communicate nicely verbal communication through motivating or encouraging things to motivate your customer 

	Non-verbal communication

	Communicate positive non-verbal communication through thumbs up, smiling or clapping for your customer when they’ve accomplished their goals or finished the training session

	Client motivation

	Continuously motive and remind them of how far they’ve come and their goals to get through give the motivation they need to succeed.




	Outcome for Activity 5
	☐ Satisfactory 	
☐ Not satisfactory

	Trainer/Assessor comments
	




	ACTIVITY 6 

	Describe how you would deal with a verbal complaint from an angry client. This client may pose a risk to the personal safety of yourself, staff and other clients. 

6. Describe how you would address the angry client. Be sure to consider the following in your response:
· Actions you would implement to minimise risk
· The timeframes of your processes 
6. Complete an incident report to record the detail of the incident. 




	Handling angry verbal complaints

	I would bring the not happy customer out the gym with another staff member to avoid risk of safety to myself, and customers from a possible hazardous scenario in the gym. When walking the customer outside, I would calm down the customer by talking peacefully to the customer and ensuring them you can talk to me about questioning the problem. When listening to the customer, I will very much try to fix the problem either when possible or immediately. Then I’ll fill out and incident report. 






INCIDENT REPORT FORM

	GENERAL

	Date
	July 8th 2021

	Submitted by
	Eva Geraghty

	INCIDENT DETAILS

	Incident date
	Thursday 7th 2021

	Incident location
	Near the weights 

	Description of incident
	This incident happened  at 6pm, a misplaced weight fell on his toe and  trying to get help

	CONTROL MEASURES

	Corrective action required 
	The foot wasn’t broken and be certain that they were alright. Suggested that the client to get their foot observed by the doctor 

	Person to action
	Staff and Manager 
	When
	☒  Immediately
☐  Within 24 hours
☐  Within 7 days




	Outcome for Activity 6
	☐ Satisfactory 	
☐ Not satisfactory

	Trainer/Assessor comments
	




	ACTIVITY 7 

	Identify three (3) common complaint types that would likely occur in the fitness industry. Explain how you, as a trainer, would deal with each complaint.




	Complaint 1

	Brief description
	Equipment is broken 

	Dealing with complaint
	Place an out of oder sign on the overwhelmed equipment as well as a apology for this inconvenience. Reassure the broken equipment will be replaced or repaired very soon 

	Complaint 2

	Brief description
	Cleanliness 

	Dealing with complaint
	Tell the head of cleanliness in the gym to be sure that the gym is cleaned everyday before and after the gym opens and closes, staff also wipe down equipment after used.

	Complaint 3

	Brief description
	Overcrowding at the gym

	Dealing with complaint
	Spacing the gym equipment out to avoid overwhelming crowding at the gym. Be sure that the equipment  is decently placed at nice areas so there is more room in the gym for customers to train.




	Outcome for Activity 7
	☐ Satisfactory 	
☐ Not satisfactory

	Trainer/Assessor comments
	




CASE STUDIES

	CASE STUDY 1 

	Conduct the questionnaire below with an active participant in the sport and recreation industry (e.g. manager, coaching director, full time office employee, gym workers, government employee in sport and recreation). 

The aim of this questionnaire is to identify areas of the industry that have an economic and social significance to members of the general public. In addition to the questions listed, create three (3) additional questions specific the industry your interviewee works in.




	QUESTIONNAIRE

	1. What is the name of the organisation you work within?

	Brisbane Boxing Gym

	2. Give a brief description of your role.

	Market ing gym
Boxing classes 
Timetable 
Manger

	3. How many employees work within your organisation?

	Seven employees 

	4. Identify the roles of volunteers within your organisation.

	Shadow classes, Cert 3 work

	5. Describe the clientele of your organisation.

	Male 
Female 
Average age 34

	6. Identify a common expectation of your clientele.

	The the true ways of boxing

	7. Describe how services are referred to your clients.

	Google 
Friend
Social media

	8. Identify the cost for a client to undertake activities at your organisation. 
Provide detail regarding products, services, facilities, promotions, events and entertainment.

	Skipping rope, gloves, wraps, water, towel 

	9. Do you rely on external funding to allow for all socioeconomic levels to participate?

	No

	10. Describe how your work attire is suitable for your position.

	A kit to easily demonstrate exercises

	11. How many work meetings do you have in a normal week?

	Zero a week

	12. What is a common complaint processed through your work?

	Customers can give feedback through email

	13. Describe the process for dealing with client complaints.

	Respond with email and be sure to consider the complaint very soon

	14. Explain the reporting system in place for incidents, WHS and maintenance issues.

	We have accident report book that has everything logged and filled in.

	ADDITIONAL QUESTIONS

	Question A: 


	Talk to the customer about what they wanting from the program. Discuss needs and goals

	Question B: 


	Do a small amount of exercise as boxing strength, to keep fit  

	Question C: 


	Trace weight to see if it’s a goal
Track how many times they’ve come to train in a month 
Reviews with customer monthly




	Outcome for Case Study 1
	☐ Satisfactory 	
☐ Not satisfactory

	Trainer/Assessor comments
	




	CASE STUDY 2 

	Reflect on the questionnaire responses from Case Study 1 and the impact they would have on your decision making if you decide to become a fitness professional.

Respond to the following points: 
a) Who would your target clientele be? Explain why.
b) Identify the costs involved with the service you would provide.
c) Explain how you would contribute to your local community (e.g. volunteering).
d) Describe how you would present yourself to the public as a professional.
e) Explain how you would deal with complaints.
f) Identify how you would maintain ethical standards as a fitness professional.
g) Describe how you would refer clients to your business’ services.




	
	Response

	a)
	The target customer will be for people between the age of 17-30  because  I think training to be overly hard,  older humans can join if they choose 

	b)
	I will charge the classes and  sessions for $ 21 a hour. These classes will be together in groups however, sessions can be individually as well. I will supply out out and in door sessions.  

	c)
	I will volunteer to be a PT for local sports local gyms 

	d)
	I will infuse in schooling so I can teach customers than exercises, be flexible, and I will put my customers health as a larger priority 

	e)
	I will talk to the manger if there are any issues with equipment or I would take care of the complaints that I can do myself quickly like putting away equipment or cleaning, then record complaints 

	f)
	I would look into the hazardous situations at the gym then add safety measures to avoid. I will as well make sure clients collect classes and sessions that are not too expensive 

	g)
	I would ask them to trail a class for free and if they enjoyed it I will grant them a membership, make business cards or promote on Social media .




	Outcome for Case Study 2
	☐ Satisfactory 	
☐ Not satisfactory

	Trainer/Assessor comments
	




PRACTICAL TASK

You are required to have a suitable observer verify your ability to complete the following tasks. These tasks may be simulated or real.

	TASKS
	VERIFIED

	A. You are to work with ten (10) clients in a sport/fitness/recreation environment, providing them with service that integrates industry knowledge. Across the client contact sessions, you are to work as part of a team to complete the following:
· Interact with and positively respond to diverse demands and requests
· Work with speed and efficiency to deal with numerous service and operational tasks simultaneously
· Refer clients to services, with a view to community development
· Address issues and problems:
· Identify issues and problems – including client-raised feedback, and situations that may endanger the personal safety of self/staff/other clients
· Access sources of information to determine solutions 
· Take appropriate action to resolve – including reporting in writing to appropriate staff, as required
· Record communications and outcomes between the client and the organisation
· Work cooperatively as part of a team, monitoring the service process and workflow, and take responsibility for your own outcomes
· Provide technical advice and support to other team members
· Apply industry standards of ethical practice
	☐




	Outcome for Practical Task
	☐ Satisfactory 
☐ Not satisfactory

	Trainer/Assessor comments
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